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Investor landing page.
The landing page is the most visited page on an IR website. Featuring the most relevant content 
increases the ease of access for your users. Following the list of content within the audit provided by your 
Implementations Manager helps ensure that you are highlighting the most important information, in the 
most useful order.

There are certain pieces of material that users view on a regular basis, which should be highlighted on the 
landing page: ‘Latest News’, ‘Latest Quarterly Results’, ‘Feature Presentation’ (using an in-page viewer), 
and ‘Latest Events’. The IR landing page is also your opportunity to showcase additional visual materials, 
such as videos. The Etsy website encompasses all of these suggested investor materials in a seamless and 
userfriendly way.

Additional examples: Windstream Holdings, Sonos, Delta Air Lines, Thor Industries, Varonis

Etsy Delta Air Lines

https://investors.etsy.com/home/default.aspx
https://ir.delta.com/
https://investor.windstream.com/
https://investors.sonos.com/
https://ir.delta.com/
https://ir.thorindustries.com/
https://ir.varonis.com/
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It is beneficial to include the background of your company. This includes content that 
explains at a high level: what your company does, your long term market strategy, and your 
most compelling financial highlights. 

The purpose of this section is to tell your company’s story, and help build a value proposition 
for potential stakeholders. This section can be highlighted on your homepage, or if there is an 
abundance of information (such as text, infographics, or a timeline), can be hosted on its own 
interior page.

Examples: Thor Industries, American Public Education

Company Information

Thor Industries American Public Education

https://ir.thorindustries.com/
https://www.apei.com/about/default.aspx
https://ir.thorindustries.com/ir-home/default.aspx
https://www.apei.com/about/Overview/default.aspx
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Incorporating a “Why Invest” page 
makes it easy for investors to access 
key information about your company 
and your investment proposition, which 
helps to attract potential investors and 
retain existing ones. It is also a platform 
to tell your company story in a visually 
compelling way.

Examples: Regal Rexford, Delta Air Lines, 
T-Mobile, Ryder

Why Invest

T-Mobile Ryder

HP

https://investors.regalrexnord.com/investors/overview/default.aspx
https://ir.delta.com/the-delta-difference/default.aspx
https://investor.t-mobile.com/overview/default.aspx
https://investors.ryder.com/investors/about-ryder/default.aspx
https://investor.t-mobile.com/overview/default.aspx
https://investors.ryder.com/about-ryder/default.aspx
https://investor.hp.com/why-hp/
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Press releases are one of the most 
visited pieces of content on an IR 
website. If possible, it is recommended 
to automatically pull press releases 
from a wire service, to provide investors 
with the most timely access. You can 
also supplement your news content, by 
including tertiary information from social 
feeds. Typically, this content is updated 
frequently, for regular insight into the 
workings of your company.

Examples: Roots, Electronic Arts

News

Electronic Arts

Roots

https://investors.roots.com/news-and-events/press-releases/default.aspx
https://ir.ea.com/press-releases/default.aspx
https://ir.ea.com/press-releases/default.aspx
https://investors.roots.com/news-and-events/press-releases/default.aspx
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Showcase upcoming events to easily alert your users to major announcements and 
presentations. In addition to upcoming events, include past events and easy access to all 
related materials. If presentations are available, such as an Investor Presentation, we strongly 
suggest displaying the latest presentation in an active manner (such as video or in-page 
viewer), to help increase visibility and engagement.

Examples: Etsy, Electronic Arts, Iron Mountain

Events & Presentations

Etsy Iron Mountain

https://investors.etsy.com/events-and-presentations/default.aspx
https://ir.ea.com/calendar-and-events/default.aspx
https://investors.ironmountain.com/overview/default.aspx
https://investors.etsy.com/events-and-presentations/default.aspx
https://investors.ironmountain.com/overview/default.aspx


Highlighting your regulatory filings, as 
well as your in-house reports, is crucial 
for your target audience. Financials are 
one of the top three content items within 
an IR website. Providing different ways 
of accessing this material is important 
(HTML, PDF). Providing interactive 
content, like Online Annual Reports, 
can also be a useful tool to increase 
engagement.

Examples: Teradata, Etsy

A Financial Summary table allows users 
to access all past financial reports in an 
easy-to-see style, providing a central hub 
to house all documents that investors 
would be interested in viewing. 

Financial Summary Example: Zayo

Financials

Zayo

Etsy
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https://investor.teradata.com/home/default.aspx
https://investors.etsy.com/financials/quarterly-results/default.aspx
https://www.zayo.com/about/investors/
https://investors.etsy.com/financials/quarterly-results/default.aspx
https://www.zayo.com/about/investors/


An Online Annual Report (OAR) allows you to 
convert your yearly report into a responsive 
mini-site. This includes key content and design 
features from your printed report, with the 
option of additional customizable modules and 
features. This can be used to convert other 
reports as well, like this example of Taubman’s 
Sustainability Report.

Online Annual Report Examples: Avon, ONE 
Gas Inc

ONE Gas Inc

Avon
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https://www.taubman.com/social-responsibility
https://www.taubman.com/social-responsibility
https://www.avonworldwide.com/investor-relations
https://2017ar.onegas.com/Y2017/default.aspx
https://2017ar.onegas.com/Y2017/default.aspx
https://2017ar.onegas.com/Y2017/default.aspx
https://www.avonworldwide.com/investor-relations
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An Interactive Analyst Center (IAC) is an 
additional element that can be added to your 
‘Financials’ section. It delivers interactive, 
“as-reported” financial and operating data for 
your investors. The IAC displays the company’s 
Income Statement, Balance Sheet and Cash 
Flow Statement, and depending on the 
selected option (Lite or Full), can also display 
any Non-GAAP financial measures, Operational 
Data and Key Metrics.

Example sites with an IAC: SalesForce, Agnico 
Eagle, CVS Health

SalesForce

Agnico Eagle

http://apps.indigotools.com/IR/IAC/?Ticker=CRM&Exchange=NYSE
http://apps.indigotools.com/IR/IAC/?Ticker=aem&Exchange=tsx#http://apps.indigotools.com/IR/IAC/?Ticker=aem&Exchange=tsx%23
http://apps.indigotools.com/IR/IAC/?Ticker=aem&Exchange=tsx#http://apps.indigotools.com/IR/IAC/?Ticker=aem&Exchange=tsx%23
https://icrm.indigotools.com/IR/IAC/?Ticker=CVS2&Exchange=NYSE
http://apps.indigotools.com/IR/IAC/?Ticker=CRM&Exchange=NYSE
http://apps.indigotools.com/IR/IAC/?Ticker=aem&Exchange=tsx#http://apps.indigotools.com/IR/IAC/?Ticker=aem&Exchange=tsx%23
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Although this data should not be relied on for trading, we recommend including a high-level 
summary of your stock throughout the day, and accumulating this information to build a large 
history. Additional tools such as an Investment Calculator or Interactive Stock Chart can also 
be helpful to your stakeholders for accessing this material.

Examples: NII Holdings, CP, Exact Sciences

Stock Information

NII Holdings Exact Sciences

https://ir.nii.com/home/default.aspx
https://investor.cpr.ca/stock/default.aspx
https://investor.exactsciences.com/investor-relations/stock-information/default.aspx
https://ir.nii.com/home/default.aspx
https://investor.exactsciences.com/investor-relations/stock-information/default.aspx
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The need for a company to clearly outline 
their policies on corporate governance is 
becoming increasingly important. Displaying 
all company charters and documents is a 
requirement. As a best practice, there should 
be avenues for investors to communicate 
with your Board of Directors, and areas for 
you to be explicit about your company’s 
whistleblower policies and ethics.

By default, Q4’s Studio One pre-built themes 
offer a ‘Request a Meeting’ feature to enable 
users to easily access the Management 
Team. All requests go through an initial 
vetting by Q4 to ensure validity, before being 
passed to your team. If you would like this 
feature added to your Q4 website, please 
discuss with your Implementations Manager.

Examples: Sonos, Ironwood 
Pharmaceuticals, Regal Rexnord, Zillow 
(Request a Meeting Feature)

Governance

Zillow (Request a Meeting Feature) Ironwood Pharmaceuticals

Sonos

https://investors.sonos.com/corporate-governance/default.aspx
https://investor.ironwoodpharma.com/corporate-governance/governance-documents/default.aspx
https://investor.ironwoodpharma.com/corporate-governance/governance-documents/default.aspx
https://investors.regalrexnord.com/investors/overview/default.aspx
https://investors.zillowgroup.com/investors/overview/default.aspx
https://investors.zillowgroup.com/investors/overview/default.aspx
https://investors.zillowgroup.com/investors/overview/default.aspx
https://investor.ironwoodpharma.com/corporate-governance/governance-documents/default.aspx
https://investors.sonos.com/corporate-governance/default.aspx


ESG investing initiatives are increasingly 
becoming a top priority for investors. Creating 
a section on your IR site that showcases your 
company’s ESG efforts is proving to be highly 
beneficial for many of Q4’s clients.

Examples: Wendy’s, Salesforce

Salesforce

Wendy’s

Environmental, 
Social and 
Governance (ESG)

Best Practice Recommendations

12

https://www.irwendys.com/esg/overview/default.aspx
https://investor.salesforce.com/overview/default.aspx
https://investor.salesforce.com/environmental-and-social-practices/default.aspx
https://www.irwendys.com/esg/overview/default.aspx
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Providing an area that includes all necessary 
resource material makes it easy for a user 
to collect information from your department 
and enables them to easily reach out to 
you. This should include information such as 
FAQs, Email Alert Subscribe/Unsubscribe, 
Contact Information, etc. The more resources 
available on your site, the less likely they are 
to look elsewhere.

Examples: Etsy, Roots, Yeti

Resources

Roots

YetiEtsy

https://investors.etsy.com/resources/faqs/default.aspx
https://investors.roots.com/investor-resources/investor-contacts/default.aspx
https://investors.yeti.com/resources/investor-email-alerts/default.aspx
https://investors.roots.com/investor-resources/investor-contacts/default.aspx
https://investors.yeti.com/resources/investor-email-alerts/default.aspx
https://investors.etsy.com/resources/faqs/default.aspx
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It is very important to have your website accessible on all platforms - desktop, tablet, and IOS/
Android. Responsive web design is the easiest and most compatible way to develop a site and 
ensures the website will scale to the device that it is viewed on. All Q4 websites are built to be 
fully responsive.

Mobile

Pinterest

https://investor.pinterestinc.com/investor-overview/default.aspx

